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Fresh Mushroom Sales Review; 4 and 52 w.e. 5.18.2025
The Quad-Week in Review
· [bookmark: _Hlk182319354]Consumer sentiment fell for the fourth straight month, decreasing 8% from March, driven by concerns over personal finances and business conditions and especially strong among middle-income households. Expectations have fallen 32% since January, the steepest three-month decline since the 1990 recession. 
· In the April Circana survey, consumers estimate that 77% of all meal occasions are sourced from home. Yet, 79% of consumers had ordered restaurant food in the past month at least once, ranging from 83% of Millennials to just 53% of those ages 79+. Placer.ai released its March and April restaurant visit update that point to stabilization after a down January and February. Trip growth trends are summarized by the six Cs: coffee, chicken, Chili’s, Cava, Chuck E. Cheese and Chipotle. The common growth thread is “innovative value,” according to placer.ai. Visits also grew at fine dining restaurants on Valentine’s and Mother’s Day.
· The produce department performance is showing strong growth for fruit, but deflation and soft demand pulled total vegetable sales into the negative. Over the past four weeks, total produce grew 1.3% in dollars and 0.7% in pounds. Vegetable dollar sales, however, decreased 2.8% versus the same four weeks last year and pound sales fell 1.5%. At least some of the vegetable dollars have moved to the frozen food department, with plain vegetables up 4.5% in pound sales during the same four weeks.

Fresh Mushroom Dollars, Units and Volume Performance
The quad-week generated $107.9 million in fresh mushroom sales. While the summer months are always our lower-volume period, year-over-year declines sharpened in comparison to the 52-week view. This is in line with lackluster vegetable sales. Dollar sales fell 6.6% versus the same four weeks last year and volume was down 5.6%.


	Fresh mushrooms
	4 weeks ending 5/18/2025
	Vs. 
YA
	Vs. 
3YA
	Latest 52 w.e. 5/18/2025
	Vs. 
YA
	Vs. 
3YA

	Dollars
	$107.9M
	-6.6%
	-8.7%
	$1.5B
	-3.1%
	-5.0%

	Units
	36.2M
	-5.7%
	-11.5%
	493.0M
	-3.1%
	-10.7%

	Volume (pounds)
	24.1M
	-5.6%
	-10.5%
	329.3M
	-2.7%
	-10.0%


Source: Circana, Integrated Fresh, MULO+, YTD and 4 weeks ending 5/18/2025
	
Performance by Type
In the MULO+ universe, white mushrooms represented 49.3% of total mushroom dollars and 55.7% of total mushroom volume sales. All varieties experienced year-on-year dollar and volume declines, with crimini mushrooms coming closest to year-ago levels. Specialty mushrooms sales have climbed to 6.5% of total fresh mushroom dollar sales in recent years, however, sales have been declining in the past few months.   

	[bookmark: _Hlk97115006]4 weeks ending 5/18/2025
	Dollars
	Dollar share
	$ sales vs. YA
	$ sales vs. 3YA
	Volume (lbs)
	Lbs
share
	Lbs 
vs. YA
	Lbs vs. 3YA

	Total fresh mushrooms
	$107.9M
	100.0%
	-6.6%
	-8.7%
	24.1M
	100.0%
	-5.6%
	-10.5%

	White mushrooms
	$53.2M
	49.3%
	-6.6%
	-10.9%
	13.4M
	55.7%
	-5.2%
	-13.1%

	Crimini mushrooms
	$38.5M
	35.7%
	-5.6%
	-1.1%
	8.5M
	35.1%
	-5.2%
	-1.7%

	Portabella mushrooms
	$9.1M
	8.4%
	-10.4%
	-29.7%
	1.7M
	7.2%
	-9.8%
	-27.7%

	Specialty mushrooms
	$7.1M
	6.5%
	-7.4%
	+6.9%
	0.5M
	2.0%
	-9.4%
	+0.4%


Source: Circana, Integrated Fresh, MULO+, 4 weeks ending 5/18/2025

Quad week five is historically among the seven reporting periods in which volume declines in comparison to the prior quad week. Period-over-period decreases have ranged from about 2% to 4% in the past decade (the pandemic year excepted). This year, quad week four fresh mushroom pounds dropped 5.5% compared to quad week four. The forecast tab shows the projections for quad week five, at 23 million pounds. 

	Pound growth rates versus PRIOR PERIOD
	Quad week 1
	Quad week 2
	Quad week 3
	Quad week 4
	Quad week 5
	Quad week 6
	Quad week 7
	Quad week 8
	Quad week 9
	Quad week 10
	Quad week 11
	Quad week 12
	Quad week 13

	2017
	2.0%
	-1.5%
	-2.6%
	-1.8%
	-3.2%
	-3.5%
	-3.6%
	-2.0%
	1.0%
	1.5%
	1.4%
	7.9%
	7.3%

	2018
	1.1%
	-3.3%
	-0.9%
	-3.2%
	-1.9%
	-3.8%
	-3.4%
	-2.0%
	2.9%
	1.7%
	0.4%
	9.4%
	4.1%

	2019
	6.6%
	-4.4%
	-2.9%
	-1.1%
	-2.9%
	-3.1%
	-3.9%
	-2.4%
	3.4%
	0.9%
	0.4%
	8.1%
	4.6%

	2020
	3.1%
	-1.9%
	12.5%
	5.0%
	2.1%
	-8.3%
	-3.9%
	-2.9%
	-1.0%
	0.3%
	2.6%
	4.8%
	4.0%

	2021
	5.2%
	-5.5%
	-4.6%
	-0.7%
	-4.3%
	-3.6%
	-5.8%
	-0.8%
	2.1%
	-0.3%
	2.5%
	5.3%
	2.6%

	2022
	3.4%
	-4.7%
	-2.6%
	-3.0%
	-3.1%
	-4.3%
	-3.3%
	-1.2%
	1.0%
	0.7%
	3.7%
	8.0%
	1.5%

	2023
	2.5%
	-4.1%
	-1.9%
	-1.1%
	-2.0%
	-4.2%
	-4.0%
	-1.8%
	0.8%
	1.9%
	2.6%
	9.1%
	0.8%

	2024
	1.0%
	-3.2%
	-1.9%
	-0.7%
	-4.0%
	-3.6%
	-4.1%
	-0.6%
	2.9%
	0.7%
	1.3%
	10.9%
	-1.5%

	2025
	3.7%
	-4.7%
	-3.1%
	-0.7%
	-5.5%
	
	
	
	
	
	
	
	



Source: Circana, Integrated Fresh, MULO+, quad weeks 2017-2025

Inflation and promotions
Mushroom prices decreased by about 1% over the past four week and were virtually unchanged during the past year. 

	Fresh mushrooms
	4 w.e. 5/18/2025
	Vs.
 YA
	Vs. 
2YA
	Latest 52 w.e. 5/18/2025
	Vs.
 YA
	Vs. 
2YA

	Price/unit
	$2.98
	-1.0%
	+3.1%
	$3.02
	0.0%
	+6.4%

	Price/volume
	$4.47
	-1.1%
	+2.0%
	$4.52
	-0.4%
	+5.6%



Fresh mushroom promotions averaged 18.2% of total dollars during the quad week, which was a decrease of 8.8% year-over-year. 

	Fresh mushrooms
	4 w.e. 5/18/2025
	Vs. YA
	Latest 52 w.e. 5/18/2025
	Vs. YA

	Share of dollars sold on promotion
	18.2%
	-8.8%
	18.0%
	+1.1%


Source: Circana, Integrated Fresh, MULO+, YTD and 4 weeks ending 5/18/2025

Additional observations:
· Package size: 8-ounce packages generated $715.8 million in the past year, a decrease of 3.6% versus year-ago levels. Meanwhile, 24-ounce packages grew dollar, unit and pound sales versus last year, whereas 16-ounce packages had a below-average performance. The 24-ounce packages also performed best in the quad-week view. Larger pack sizes do particularly well during the holidays. 
· Organic vs. conventional: Organic mushrooms generated $25.4 million in sales over the quad-week period, down 2.8% over year ago levels. Additionally, organic mushrooms decreased in volume sales, at -4.5%. 
· Value added: Value-added mushrooms represented $43.6 million in sales during the quad week. Value-added makes up a bigger share of sales than produce in general, however, conventional whole mushrooms outperformed in the shorter- and longer-time periods. This is true for total produce as well and attributable to consumers prioritizing savings as well as shelf life. 
· Preparation: Within value added, sliced mushroom sales generated $37.9 million in sales during the quad week. This reflects a decline of 9.0% year-on-year. Stuffed mushroom sales reached $2.0 million, which was down 8.3%.

Source: Circana, Integrated Fresh, MULO+, 4 or 52 weeks ending 5/18/2025 
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