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Fresh Mushroom Sales Review; 4 and 52 w.e. 3.23.2025
The Quad-Week in Review
· [bookmark: _Hlk182319354]The University of Michigan's Consumer Sentiment Index for March 2025 declined to a reading of 57.0, marking a 11.9% month-over-month decline and a 28.2% year-over-year decrease from March 2024. The university attributes the decline in sentiment to worsening expectations across various economic factors, including personal finances, labor markets, inflation, business conditions and stock markets.
· The paralyzing effects of economic uncertainty, including inflation and tariffs, are leading to a continued home-centric meal landscape. According to the Circana shopper survey, 80% of all meal occasions were prepared at home in March. This share varied from 72.5% among Gen Z to 86.6% among Older Boomers. 
· Retail is not isolated from behavioral changes in response to economic pressure. Four important population groups are showing a greater propensity for applying a host of money-saving measures at retail, according to Circana. These include U.S. Hispanic consumers, households with incomes of less than $50,000 annually, rural households and consumers aged 55 and up.  
· Importantly, households in the upper income brackets, who have been critical in growing retail spending for the past few years are starting to show a slowdown in retail spending in recent months. 

Fresh Mushroom Dollars, Units and Volume Performance
The quad-week generated $114.1 million in fresh mushroom sales. Importantly, this quad week period is likely impacted by the very different Easter timing in 2024 versus 2025. In 2024, Easter fell on March 31st and the earlier purchases would have already been included in this quad week. In 2025, Easter falls three weeks later on April 20th. The mismatch in dates prompted total vegetable sales to decline by 3.0% this period. Total produce sales did increase 1.9% year-on-year with a strong fruit performance. 


	Fresh mushrooms
	4 weeks ending 3/23/2025
	Vs. 
YA
	Vs. 
3YA
	Latest 52 w.e. 3/23/2025
	Vs. 
YA
	Vs. 
3YA

	Dollars
	$114.1M
	-5.6%
	-7.4%
	$1.50B
	-2.6%
	-4.6%

	Units
	38.5M
	-4.5%
	-10.9%
	496.5M
	-2.9%
	-11.3%

	Volume (pounds)
	25.7M
	-3.9%
	-10.3%
	331.6M
	-2.5%
	-10.7%


Source: Circana, Integrated Fresh, MULO+, YTD and 4 weeks ending 3/23/2025
	
Performance by Type
In the MULO+ universe, white mushrooms represented 49.6% of total mushroom dollars and 55.9% of total mushroom volume sales. All varieties experienced year-on-year dollar and volume declines, with crimini mushrooms coming closest to year-ago levels.   

	[bookmark: _Hlk97115006]4 weeks ending 3/23/2025
	Dollars
	Dollar share
	$ sales vs. YA
	$ sales vs. 3YA
	Volume (lbs)
	Lbs
share
	Lbs 
vs. YA
	Lbs vs. 3YA

	Total fresh mushrooms
	$114.1M
	100.0%
	-5.6%
	-7.4%
	25.7M
	100.0%
	-3.9%
	-10.3%

	White mushrooms
	$56.6M
	49.6%
	-5.6%
	-10.5%
	14.4M
	55.9%
	-3.8%
	-13.4%

	Crimini mushrooms
	$41.3M
	36.2%
	-5.0%
	+0.7%
	9.1M
	35.4%
	-4.3%
	-2.5%

	Portabella mushrooms
	$8.4M
	7.4%
	-6.2%
	-27.4%
	1.7M
	6.6%
	-0.6%
	-22.7%

	Specialty mushrooms
	$7.1M
	6.9%
	-7.7%
	+5.3%
	0.5M
	2.1%
	-9.6%
	-1.3%


Source: Circana, Integrated Fresh, MULO+, 4 weeks ending 3/23/2025

Quad week three is historically the second of seven reporting periods in which volume declines in comparison to the prior quad week. Period-over-period decreases have ranged from about 2% to 5% in the past decade (the pandemic year excepted). This year, quad week three fresh mushroom pounds dropped 3.1% compared to quad week two. The forecast tab shows the projections for quad week four, at 24.9 million pounds. 

	Pound growth rates versus PRIOR PERIOD
	Quad week 1
	Quad week 2
	Quad week 3
	Quad week 4
	Quad week 5
	Quad week 6
	Quad week 7
	Quad week 8
	Quad week 9
	Quad week 10
	Quad week 11
	Quad week 12
	Quad week 13

	2017
	2.0%
	-1.5%
	-2.6%
	-1.8%
	-3.2%
	-3.5%
	-3.6%
	-2.0%
	1.0%
	1.5%
	1.4%
	7.9%
	7.3%

	2018
	1.1%
	-3.3%
	-0.9%
	-3.2%
	-1.9%
	-3.8%
	-3.4%
	-2.0%
	2.9%
	1.7%
	0.4%
	9.4%
	4.1%

	2019
	6.6%
	-4.4%
	-2.9%
	-1.1%
	-2.9%
	-3.1%
	-3.9%
	-2.4%
	3.4%
	0.9%
	0.4%
	8.1%
	4.6%

	2020
	3.1%
	-1.9%
	12.5%
	5.0%
	2.1%
	-8.3%
	-3.9%
	-2.9%
	-1.0%
	0.3%
	2.6%
	4.8%
	4.0%

	2021
	5.2%
	-5.5%
	-4.6%
	-0.7%
	-4.3%
	-3.6%
	-5.8%
	-0.8%
	2.1%
	-0.3%
	2.5%
	5.3%
	2.6%

	2022
	3.4%
	-4.7%
	-2.6%
	-3.0%
	-3.1%
	-4.3%
	-3.3%
	-1.2%
	1.0%
	0.7%
	3.7%
	8.0%
	1.5%

	2023
	2.5%
	-4.1%
	-1.9%
	-1.1%
	-2.0%
	-4.2%
	-4.0%
	-1.8%
	0.8%
	1.9%
	2.6%
	9.1%
	0.8%

	2024
	1.0%
	-3.2%
	-1.9%
	-0.7%
	-4.0%
	-3.6%
	-4.1%
	-0.6%
	2.9%
	0.7%
	1.3%
	10.9%
	-1.5%

	2025
	3.7%
	-4.7%
	-3.1%
	
	
	
	
	
	
	
	
	
	



Source: Circana, Integrated Fresh, MULO+, quad weeks 2017-2025

Inflation and promotions
Mushroom prices decreased by about 1% to 2% over the past four weeks, which is likely related to the small increase in promoted dollars. Across all types and sizes, the average package price reached $2.96, down 1.2% from last year. During the full year, prices increased 0.4% on a per unit basis.  

	Fresh mushrooms
	4 w.e. 3/23/2025
	Vs.
 YA
	Vs. 
2YA
	Latest 52 w.e. 3/23/2025
	Vs.
 YA
	Vs. 
2YA

	Price/unit
	$2.96
	-1.2%
	-1.5%
	$3.02
	+0.4%
	+0.7%

	Price/volume
	$4.44
	-1.7%
	-1.7%
	$4.52
	-0.1%
	+0.2%



Fresh mushroom promotions averaged 18.7% of total dollars during the quad week, which was an increase of 2.2% year-over-year. 

	Fresh mushrooms
	4 w.e. 3/23/2025
	Vs. YA
	Latest 52 w.e. 3/23/2025
	Vs. YA

	Share of dollars sold on promotion
	18.7%
	+2.2%
	18.4%
	+3.7%


Source: Circana, Integrated Fresh, MULO+, YTD and 4 weeks ending 3/23/2025

Additional observations:
· Package size: 8-ounce packages generated $721.2 million in the past year, a decrease of 3.1% versus year-ago levels. Meanwhile, 24-ounce packages grew dollar, unit and pound sales versus last year, whereas 16-ounce packages had a below-average performance. The 24-ounce packages also performed best in the quad-week view.
· Organic vs. conventional: Organic mushrooms generated $27.0 million in sales over the quad-week period, up 0.3% over year ago levels as well as ahead of the prior two and three years. Additionally, organic mushrooms gained in volume sales, at +1.2%. 
· Value added: Value-added mushrooms represented $46.6 million in sales during the quad week. Value-added makes up a bigger share of sales than produce in general, however, conventional mushrooms outperformed in the shorter- and longer-time periods. This is true for total produce as well and attributable to consumers prioritizing savings as well as shelf life. 
· Preparation: Within value added, sliced mushroom sales generated $40.7 million in sales during the quad week. This reflects a decline of 8.7% year-on-year. Stuffed mushroom sales reached $2.0 million, which was down 6.6%.

Source: Circana, Integrated Fresh, MULO+, 4 or 52 weeks ending 3/23/2025 
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