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Mushrooms Dish Up a Healthy Alternative for 100 Million U.S. Adults this Summer 
Consumers Lose Weight, Retailers Gain Produce Traffic Through Mushroom Summer Promotion
What do nearly 100 million consumers have in common? Losing weight! Weight is a constant concern for more than 95 million American adults, according to a recent national survey published by the Calorie Control Council. The majority of adults surveyed identify poor eating habits (91 percent), lack of portion control (86 percent), and eating too many calories (83 percent) as top reasons for being overweight.1 Fresh mushrooms, which provide satiety with fewer calories per serving than a rice cake, may offer a new tool for millions of weight-conscious Americans.
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The Mushroom Council announces a new partnership with Weight Watchers® that could have the capability to double the impact of previous mushroom promotions. From July through September 2008, the Pick of the Season program will highlight one of mushrooms’ hidden treasures – the fact that a two-cup serving of savory and satisfying nutrient-rich mushrooms has a POINTS value of 0. The Mushroom Council will involve shippers and retailers by placing the Weight Watchers Pick of the Season and 0 POINTS value per serving logo on pack. There is no cost for the industry to participate in the program.
What Can The Industry Do?
“Our experience tells us the success of the program truly hinges on a high level of involvement – particularly early on – from shippers and retailers,” said Gordon Hunt, director of marketing for the Watermelon Board, a past sponsor of the Pick of the Season program. “When the industry embraces the program, the awareness level among consumers is taken to a whole new level. We found the Pick of the Season program to be really valuable. In fact, we’re a two-time participant.”

The most important thing the industry can do is feature the Weight Watchers Pick of the Season and 0 POINTS value per serving logos on packaging, advertising or in stores. The right to use the Weight Watchers Pick of the Season logo on pack is a significant portion of the program and sends a strong message about mushrooms’ health value to shoppers, even if they are not Weight Watchers members. Another communication opportunity is placing mushroom recipes with Weight Watchers POINTS value on pack. Available recipes include the four mentioned above and the “Mushroom Scramble Mug (POINTS value of 3).” 

Mushroom Council and Pick of the Season – Promotional Activities
· Three months of in-store radio advertising (July 1 – September 30), along with one cycle of NewsAmerica POS (August 11 – September 7) in the produce section, reaching millions of Americans. Ads will highlight that mushrooms have natural antioxidants and natural vitamin D, in addition to reminding shoppers of their 0 POINTS value per serving 
· Weight Watchers will produce and distribute 1 million recipe cards featuring Mushroom Council-produced recipes: “Mini Mushroom Burgers (POINTS value of 2),” “Tilapia with Mushrooms, Olives and Tomatoes (POINTS value of 4),” “Turkey Mushroom Soup (POINTS value of 2)” and “Mushroom Chicken Piccata (POINTS value of 4).” Recipe cards will be distributed to Weight Watchers members
· A Weight Watchers featured story, highlighting the Mushroom Council and Weight Watchers recipes, will be placed on a wire distributed to more than 3,000 newspapers nationwide
· WeightWatchers.com’s "Market Fresh" section, which reports on seasonal produce and offers recipe and nutritional information, will spotlight mushrooms throughout the program
· Weight Watchers will include Pick of the Season information in its official staff newsletter that reaches all of its meeting room staff members 
- more -
In addition to the 0 POINTS value per serving, mushrooms may qualify as a satisfying meat substitute. Preliminary research suggests that simply substituting mushrooms for meat in your favorite recipe may help manage body weight. The July issue of Shape magazine will highlight this new research.

The Mushroom Council recently distributed a Retail Sell Sheet for trade members to encourage retailers to promote the Weight Watchers Pick of the Season partnership. Additional copies can be requested through the Mushroom Council. For more information about the Weight Watchers Pick of the Season promotion featuring mushrooms or to order recipes cards, contact Cheryl Abbate at the Mushroom Council at (408) 432-7210.

###

1 "New Survey Reveals Dieting a Constant Concern." Calorie Control Council. 9 Aug. 2007. 28 Mar. 2008 <http://www.caloriecontrol.org/pr_08092007-b.html>. 

