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At a time when shoppers are rethinking their food budgets, the value propesition of organic produce
is coming under closer scrutiny but is holding its own, thanks in part to private label penetration,

By Meg Major

fter years of dynamic double-digic
growth for organic fruits and vegeta-
bles, it seems clear that the drop-offin
demand for organic fresh produce —
which can still be owo to three times
as expensive as their conventional counterparts in cer-
tain parts of the country — was only to be expecred.
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Mushrooms Making Mighty Inroads

DESPITE the economic dgwntum, mushrooms proved  says Bart Minor, president and CEO of the San Jose,
roduce department Calif.-based Mushreom Council. "This growth high-
& growth lights the fact that consumer demand for fresh

] mushrooms is strong. making them a reliable value
generator for the produce department.”

In fact, Minor says studies show that mushrooms
key contributor to overall store sales; con-
shop for mushrooms have shopping
dodt!e the value of a non-mush-
in popularity for their vaniety,

in 2008, As the fourth-largest
category, fresh mushrooms are a
overall store sales,

To wit: Sales for fresh mushrooms we
percent in 2008 and volume remained positi
according to IRI Food Store Sales Research for the
period ending Dec. 28, 2008 While many produce
staples struggled to gain retail sales momentum,
mushrooms remained resilient, showing strong
results,

e e ] DESPITE the economic
20 percent In 2008 over the previous year to $21.5
million. Further, 13 million pounds of organie musn] dOWNTUIN, Mushrooms proved to

rooms were sold in supermarkets during the 2007-

'08 growing season. be a sales generator for the

These impressive results are in line with a May

2008 Rase Research suney tax shoved watcon- | produce department in 2008. As

sumers pointed to mushrooms as their third-favoritd

vegetabie, shead of top performers com. zspereges | the fourth-largest produce growth

and carrots.
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