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METHODOLOGY

e A total of 500 interviews were completed via the internet
among primary household grocery shoppers (female &
male).

— Respondents were screened to ensure that they have
purchased fresh mushrooms within the past year.

— Results will be compared to previous studies (where
applicable) and tracked going forward.
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TOP-5 FAVORITE FRESH VEGETABLES

e Fresh mushrooms are third in overall popularity...

Tomatoes

Asparagus

41% B April ‘07
32008

Lettuce

Carrots
Onions
Spinach
Cucumbers

Green Beans
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TOP-5 MOST HEALTHY FRESH VEGETABLES

e However, further consumer education is warranted...

80%o

75% -
O Broccoli

B Spinach
53% B Tomatoes
389% B Carrots
76 O Asparagus
B Green Beans
23% O Cauliflower

2008 23% B Squash
20% O Cabbage
B Peppers
B Fresh mushrooms
B Peas

12% B Onions
10% O Lettuce
O Celery

56%

14% )| €4—

10%0
10%
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OVERALL INCIDENCE OF PURCHASING
FRESH MUSHROOMS

e The percentage of households who have purchased fresh
mushrooms in the past year continues to climb...

80%

60%0

40%

20%0

0%

Purchased Fresh Mushrooms in Past Year

74%

01994
B 1999
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@ 2008
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HEAVY VS. MEDIUM VS. LIGHT USERS

e Most consumers are defined as either medium or light
purchasers...

How do we convert
them to heavy users?

/

80%-
60%
60%-
38% 39%

37% B Heavy

O Medium
OLight

40%

19% 20%

20%-
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TYPE OF MUSHROOM PURCHASED MOST
RECENTLY

e Findings are more or less in line with last year, as White
mushrooms are by far the most popular variety...

80%-
69%

64%

B White mushrooms
O Portabella (brown)
O Baby Bella

| Shiitake

W Porcini

® Crimini

O Oyster

50 5% 50

April '07 2008
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QUANTITY OF LAST MUSHROOM PURCHASE

e Also in line with last year, most of the shoppers purchased
between 8 and 10 ounces of mushrooms...

80%-

58%

53%

60%-

B < 8 ounces

40% O 8-10 ounces

22% O> 10 ounces

19%

00‘
0o

April ‘07 2008
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WHERE MUSHROOMS ARE PURCHASED

MOST OFTEN

e While supermarkets have lost share of wallet, incidence of
purchasing mushrooms at other outlets increased
significantly...

100%-

86%

5%

2005

2% 1%

B Large supermarket/grocery store

O Supercenter (i.e. Wal-Mart, Target)
O Small neighborhood/grocery store
B Gourmet/specialty food store

B Club store

1% oL 4%

2008
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OVERALL SATISFACTION WITH QUALITY OF
MUSHROOMS AVAILABLE

e Shoppers have become more savvy — with many indicating
that they sort through the display to find good mushrooms
versus 2005...

100%-

84%

B Generally satisfied with the quality of
mushrooms

O Sometimes must sort through the
display to find acceptable quality

@ Usually sort through the display to find
acceptable quality

E Must always sort through the display to
find acceptable quality

2005 2008
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FREQUENCY OF NOT PURCHASING
MUSHROOMS DUE TO QUALITY

e Despite having to look through the display, most indicate
that they either “rarely” or “never” not purchase
mushrooms for quality reasons...

3%
14%

31%

O Often

B Sometimes
B Rarely

O Never

51%
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ENTICEMENTS TO PURCHASE MORE
MUSHROOMS — TOP-3 CHOICES

e In addition to quality and price, health is also a motivating
factor...

60% B If they didn't spoil so fast

O If they were more affordable

43%

O If they were on sale/had a
coupon

@ If | knew more about their
health benefits

B If | knew more ways to serve
them

@ If | knew they were a
"superfood"

OIf | had more time to cook

OIf they looked better in the
stores

:%sh%’ﬂ’us

Nature’s Hidden Treasure

2008




2
1°° | rose research
LAST TIME MUSHROOMS WERE CONSUMED

e Mushroom consumption has also increased vis-a-vis 2005,
with nearly 6 in 10 having eaten them within the past
week...

80%

T B Within the past week
O Within the past month
@ Within the past 3 months
@ Within the past 6 months
B More than 6 months ago

56 5%

2005 2008
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WHERE FRESH MUSHROOMS HAVE BEEN
CONSUMED (PAST YEAR)

e Fresh mushrooms are significantly more likely to be
consumed in the home versus 3 years ago...

At home

At a restaurant

At a friend's house

B 2005
32008

At a cafeteria

At school

Other

Have not eaten mushrooms 1%
at or away from home 2%

0% 10% 20% 30%0 40% 50%0 60%0 70%0 809 009«
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DISH EATEN MOST OFTEN W/ MUSHROOMS

e While overall findings are similar to previous years, more
consumers are sauteeing mushrooms in 2008 than in

previous years...

40%

27%

26%

19%

B Salad
L0 Sauteed
O Beef/steak

20%

2005 April ‘07

| Pasta

W Side dish

@ Stir fry/Chinese
O Omelet

49, |0 Pizza

2008
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INCIDENCE OF USING NEW RECIPES (PAST 6

MOS.)

e Along these lines, more respondents are trying out new

recipes including mushrooms...

100%-
80%-
60%-
40%
20%-

0%-

80%

2005

2008

B Yes O No

:%sh%’ﬂ’us

Nature’s Hidden Treasure



IDQ

rose research

FRESH MUSHROOM LIKES

100%-

Mushrooms are credited for their taste and versatility,
however, health and value are not inherent strengths...

80%-

20%-

76%

0%-

B Taste good/delicious
O Good in salads

@ Good on pizza

| Versatile

B Healthy/nutritious

@ Convenient/easy to use

O Low-calorie

O Good texture/consistency

B Good side dish

O Make everything taste better
@ Make meals more elegant

INO Good value for the money

2008
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FRESH MUSHROOM DISLIKES

e In line with previous findings, spoilage concerns and price
are some of the major complaints consumers have with

fresh mushrooms...

100%-

80%-

60%-

49%

2008

B Short shelf life/spoil quickly

O Too expensive

O Don't like dirt on them

B Family doesn't like them

B Not a good value for the

money

@ Nothing
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MOST IMPORTANT ACTION TO EAT/LIVE
HEALTHIER

e While most consumers indicate that they’re eating healthier
compared to a couple of years ago, increasing exercise is
perceived to be the most important thing they can do for
themselves...

B Increase exercise
40%-
34%

O Reduce fat
O Reduce cholesterol

B Increase variety of food

W Reduce calories

@ Reduce sugar
10% 10% goyp

OlIncrease fiber

O Reduce carbs

B Reduce sodium
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SOURCES FOR HEALTHY EATING

INFORMATION

e Most consumers look to the Internet for information
regarding healthy eating...

80%-

70%

2008

B Internet

O Magazines

O Family/friends/co-workers
® Doctor/physician

W Cookbooks

@ Television

O Books

O Newspapers

E Radio
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FRESH MUSHROOM HEALTH PERCEPTIONS

e In general, consumers perceive fresh mushrooms to be
healthy/good for the diet...

80%- 71% B Fresh mushrooms are low-

66% 65% calorie

63%
0 61% 61% O Fresh mushrooms are fat free

O Fresh mushrooms are part of a
healthy diet

@ Fresh mushrooms are good to
include in a weight loss diet

B Fresh mushrooms are nutritious

@ Fresh mushrooms are good to
include in any diet

O Fresh mushrooms are good to
include in a heart-healthy diet
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FRESH MUSHROOM HEALTH PERCEPTIONS

e However, most are not aware of the specific health benefits
provided by fresh mushrooms...

80%- ® Fresh mushrooms have natural
antioxidants

O Fresh mushrooms are a "superfood”

60%-
O Fresh mushrooms are a nutrient dense
43% food

® Fresh mushrooms are an immunity-
boosting food

B Fresh mushrooms are good to include in
a cancer preventing/fighting diet

@ Fresh mushrooms are a good source of
Vitamin D

O Fresh mushrooms are a good source of
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CONCLUSIONS

e While incidence of fresh mushroom purchasing continues to
be strong and is becoming more of a mainstream product,
there is room for additional growth.

— About three-quarters have bought them in the past year — up
from 62% in 1994

— 959 of households have consumed fresh mushrooms at home
in 2008 — versus 60% in 2005
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CONCLUSIONS

e The key challenge continues to be converting medium and
light purchasers to heavy ones.

— Consumer education should continue to stress:

e Storage/spoilage information
e Specific health benefits

$SSBETTER VALUE FOR THE MONEY$$$
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CONCLUSIONS

= In addition, the wide variety of fresh mushroom
choices should be communicated — offering
consumers more choice.

e Along these lines, fresh mushroom versatility
should also be mtegrated Into the marketing
strategy via new recipes, as shoppers are very
receptive to new uses.

e The Internet should be utilized as much as
possible, as it is the medium where consumers
get most of their information about healthy
eating/foods.
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