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Mushrooms

Natwre's Hidden Treasure

Going Pink for Profit: Questions and Answers

Note: This document is intended to provide you with talking points on potential customer questions. It includes some “tough

questions” that should not be brought up proactively. Please read this for your background information only and do not
distribute.

Industry Questions

Q: Why is the industry going pink?

A: The Mushroom Council is a proud supporter of breast cancer research at City of Hope, one of
“America’s Best Hospitals” in cancer, according to U.S. News & World Report. In fact, since 2002
the Council has provided more than $700,000 to City of Hope for research on mushrooms and
cancer. The Council is committed to supporting the fight against this deadly disease and will
demonstrate its ongoing commitment to breast cancer research by providing $50,000 in.2010 to
fund City of Hope research specific to breast cancer and mushrooms.

While there is the potential to increase sales of mushrooms; there are additional reasons to go pink
that include:
¢ Reaching and engaging customers and consumers about the breast cancer
research;
o Driving awareness of the industry’s commitment to find a cure for breast cancer;
¢ Funding new research on mushrooms through a per-package donation; and
¢ Educating consumers on the potential link between mushrooms and the fight
against cancer.

Q: Why should my brand go pink?

A: Last October, the mushroom industry saw record high sales during National Breast Cancer
Awareness Month in response.to the industry’s first-ever “pink” partnership with City of Hope. In
fact, mushroom receipts climbed 6.7 percentin dollar volume and 12.3 percent in pound volume in
October, reported Freshlook Marketing. White mushroom sales rose 2.4 percent in dollars and 8.7
percent in pounds, while brown mushrooms surged nearly 17 percent in dollars.

It comes as no.surprise to hear consumers across the nation respond to this promotion. In fact,
research shows that consumers, often women, go out of their way to buy pink products. Since last
year’s promotion, mushroom sales continue to grow above the annual rate as consumers have
more knowledge of the role mushrooms can play in cancer prevention as well as their many other
“Hidden Treasures.”

This promotion offers the opportunity to call attention to the mushroom category and your brand, in
order to further boost demand.

Q: What are you asking the industry to contribute per package of mushrooms to City of
Hope?

A: In order to reach a minimum donation requirement of $50,000, we are estimating that the
industry will donate no more than 0.0025 cents (quarter-penny) per 8 or 10-ounce pink package of
white button mushrooms to City of Hope. This number is a conservative estimate based on last
year’s program. We will provide more concrete numbers once we have an estimated package count
from committed shippers for the 2010 program.



Q: Where will the $50,000 contribution from the Mushroom Council go?
A: The $50,000 contribution will be mailed directly to City of Hope to support the ongoing research
being conducted by Shiuan Chen, Ph. D., on breast cancer and mushrooms.

Q: What are the benefits of participation for my retailers?

A: This promotion provides retailers with an opportunity to bring the profitable action of “going pink”
to the produce aisle where it is not often seen. Research shows that pinked products have
consistently increased product sales and sales of mushrooms last October hit a record high during
this promotion. Beyond that, participating in this partnership with the Mushroom Council and City of
Hope provides an opportunity for retailers to demonstrate commitment to their community and an
important cause. Consumers today want to see businesses involved in addressing bigger, societal
issues and this promotion allows retailers to contribute to a greater cause.

Q: How do | sell this promotion in to my customers?

A: The Mushroom Council is providing a variety of materials to-help guide you through the process
of going pink and talking to your customers. Some materials — including this Q&A,a backgrounder
on cancer research and tip sheets — are for internal use only-and should not be provided to
customers. Other materials — including the pink sell sheet and point-of-sales materials including ad
circulars — are intended for distribution externally. All materials are available on the website for easy
access at any time.

Q: What other types of companies have “gone pink” and what were the results?

A: Hundreds of companies and products have “pinked” their products and/or have associated with
breast cancer organizations, such as Susan G. Komen.or City of Hope, to include a breast cancer
messaging on their product. We know from City of Hope that companies, such as Newell
Rubbermaid (Sharpie, Calphalon), Brita, Hilton Hotels and others have partnered with City of Hope
to “pink” their products and included the organization’s trademarked logo in packaging and
communications. These companies have reported increases in sales, production and/or consumer
awareness of their brands: Specifically, Newell Rubbermaid has exceeded its production and sales
goals every year since becoming a partner in 2005. Hilton Hotels Corporation, a partner since 2004,
has seen a “demonstrable ROI”.and increased awareness for its company and brands.

Q: How will weknow ifth i s 'y paatmeiskip with City of Hope is successful?

A: The Mushroom Council will be tracking progress regularly and report back to you with
information on the number of tills sold, and the percentage of the $50,000 goal reached so that you
may share this with retailers and maintain their excitement about being involved in the promotion.

Q: Who else should I be telling about this partnership?

A: In addition to talking to retailers, we ask that you also tell employees, friends and family about
the industry’s participation in the fight against breast cancer. The greater buzz we can create, the
more retailers we'll involve, and the more successful our partnership and research will be. We also
encourage you to share the news through your own local media, as well as via online marketing
tools such as Twitter. The Council prepared the pink sales kit materials to help assist you in these
efforts.

Q: What does the current research say about mushrooms and cancer?

A: Scientists at City of Hope were some of the first to uncover the potential benefits of mushrooms
on cancer. Initial lab and animal studies found that ingredients in mushrooms suppress the effects
of a natural substance in the body called aromatase. Blocking aromatase is a key way that
physicians reduce circulating estrogen levels among their postmenopausal patients. That is



important because about 75 percent of postmenopausal women with breast cancer have tumors
that depend on estrogen to grow. City of Hope is now taking the research another step and
conducting clinical trials with people to test the potential of white button mushrooms.

Q: Will packages include the City of Hope logo and pink ribbon?

A: Because of the promotional partnership with City of Hope, the City of Hope logo and additional
artwork are available for shipper use on packaging. We encourage you to use this artwork to further
draw attention to the cause, but understand that some labels may not have space available.

The Mushroom Council has developed artwork that is available for the industry to use on-pack.
The pink ribbon is a universal symbol that is not owned; therefore, it is available for the mushroom
industry’s use. A style guide is provided and all mocked-up labels must go to City of Hope for
approval before printing.

Q: Pink ribbons on packages are great, but what will
make consumers come look at the packages in the
first place?

A: “Pinking” your tills/cups is the best way to take
advantage of this promotional opportunity. The more pink
seen on the mushroom section, the larger impact it will
have on consumers. Imagine walking into the store and
glancing over at the produce section to see a sea of

pink. It can’t help but attract attention.

Q: Will pink tills cost extra?
A: Last year, we found that pink tills were available for the same price as the blue ones. Ask your
supplier for a quote. Both Dolco‘and Fabri-Kal created pink tills last year. The Council is attempting
to negotiate a group buy for tills this year but you must contact the Council to express interest.
There is no extra cost to the retailers.

Q: What color pink are we using for the tills this year?

A: City of Hope and the Council are not specifying a standard color of pink to use for the tills.
Industry members should work directly with their till suppliers to discuss their preferred shade of
pink. In 2009, growers reported using PMS colors including 214c and 217c.

Q:What if I'-don’t want to use pink tills? | think
show too much dirt.

A: The primary purpose of using the pink tills is to have an eye-catching display that will draw

consumers over to the mushroom display. Research shows that consumers, often women, go out of

their way to buy pink products. In fact, last October, the mushroom industry saw record high sales

during National Breast Cancer Awareness Month in response to the industry’s first-ever “pink”

partnership with City of Hope. The pink tills are the easiest way to attract attention at no cost to the

customer and several growers have received positive feedback from produce managers about

them. The Council has also developed point-of-sale materials that will assist in driving traffic to the
mushroom display.




Consumer Questions

Q: Can mushrooms prevent, treat or cure cancer?

A: It's too early to tell how mushrooms can help, but research in these areas is growing. Scientists
at City of Hope were some of the first to uncover the potential benefits of mushrooms on cancer.
Initial lab studies found that ingredients in mushrooms suppress the effects of a natural substance
in the body that reduces estrogen levels — which tumors need to grow. City of Hope is now taking
the research another step and conducting clinical trials with people to test the potential of white
button mushrooms.

Q: How much of my purchase goes toward cancer research?

A: Since 2002, the Mushroom Council has provided more than $700,000 to City of Hope for
research on mushrooms and cancer. For the National Breast Cancer Awareness.Month promotion,
the Council is providing $50,000 in 2010 to help fund this research. Your support ensures that the
Mushroom Council can continue this program in the future.

Q: If | eat mushrooms, does that mean | won't di e ~of breast cancer ?

A: Doctors and researchers aren’t likely to find any one food-or activity that can prevent breast
cancer. Foods like mushrooms have compounds that suppress the effects of a natural substance in
the body called aromatase. Blocking aromatase is a key way that physicians reduce circulating
estrogen levels among their postmenopausal patients. That is important because about 75 percent
of postmenopausal women with breast cancer have tumors that depend on estrogen to grow.

Q: What is in mushrooms that might help reduce the risk of breast cancer?

A: The makeup of mushrooms suppresses the effects of a natural substance in the body called
aromatase. Blocking aromatase is a key way that physicians reduce circulating estrogen levels
among their postmenopausal patients. That is important because about 75 percent of
postmenopausal women with breast.cancer have tumors that depend on estrogen to grow.

In addition, an emerging body of science suggests that higher intakes of vitamin D may be
associated with lower risks for breast cancer as well as other cancers, including lung, colon and
colorectal cancers. Mushrooms are the only fruit or vegetable to contain vitamin D.

Q: lunderstand mushrooms have something in them that actually may cause cancer; can
you assure me that by eat i nngredsdmysrisk offareadt caooenns
A: There is‘no conclusive evidence in scientific literature — not clinical or epidemiological studies —
to show that consumption of mushrooms increases cancer risk in humans.

Q: Do mushrooms offer anything nutritionally? | thought they were just low in calories.

A: Mushrooms are a nutrient-rich, or nutrient-dense, food. Specifically, mushrooms are a source of
several B vitamins, potassium, and are the leading source of the antioxidant selenium in the
produce aisle. Mushrooms are also the only fruit or vegetable with vitamin D. And, they are low in
calories, fat-free, cholesterol-free and very low in sodium.
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